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Abstract - Entrepreneurship is the act of being entrepreneurs, 
which can be defined as “One who undertakes innovations into 
economic goods”. This may be result in new organisations or 
may be part of revitalizing mature organizations in response to 
a perceived opportunity. The most obvious form of 
entrepreneurship is that of starting new business; however, in 
recent years, the term has been extended to include social and 
political forms of entrepreneurial activity. This study focuses 
on the awareness level among the budding entrepreneurs of 
tomorrow to shape their future life. 
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I.INTRODUCTION

     An e ntrepreneur i s a n i ndividual w ho organizes and 
operates a business or businesses, taking on financial risk to 
do s o.In today’s g eneration w orld entrepreneur b ecomes a 
part of everyone life. Now young generation people are very 
interested t o start a  o wn business a nd t o be come an 
entrepreneur and t his al so cr eate some employment 
opportunities to other people.  

II.NEED FOR THE STUDY

 Students are the pillars of our future India. Their decision 
regarding t heir car eer w ill play a  major ro le fo r fu ture 
India's economic development. It is important to encourage 
the y oung a dults t o t ake up t he c hallenges t o be a n 
entrepreneur. T he students wi th hi gh entrepreneurial skill 
will tend to start up a business of their own in future. 
Hence t his R esearch i s c onducted t o e xplore t he c ollege 
student’s interest in choosing an entrepreneurial business as 
their f uture a nd a nalyse t heir a wareness l evel. A nd t his 
study will also be helpful about the student’s initiative in to 
become an entrepreneurship. 

III.SCOPE FOR THE STUDY

 The s tudy aims at  t he aw areness l evel o f t he co llege 
students t o become a n e ntrepreneur a fter completing t heir 
studies, and also the various factors available to the students 
to become an entrepreneur a re which f actor t hat motivates 
highly to become an  en trepreneur. The r esearcher has al so 
highlighted s ome a spects t hat ne eds s ome a ttention t o t he 
student provided suggestions for further improvement to the 
students to become an entrepreneur. 
The research will be helpful in understanding the awareness 
level of the students to become an entrepreneur in the Arts 
and Science colleges with reference  toTirupur District. 

IV.REVIEW OF LITERATURE

According t o bi rd ( 1988)1, e ntrepreneurial i ntention i s “ a 
conscious s tate o f mind t owards t he goal of  f ounding a  
business”. E ntrepreneurial i ntentions ar e aimed at  ei ther 
creating new va lues i n e xisting ventures. I ntentionality 
includes b oth r ational/analytical t hinking a nd 
intuitive/holistic thinking.Scherer ( 1989)2,revealed t hat up 
to 6 5 pe rcent o f e ntrepreneurs ha d one  or m ore 
entrepreneurial parents and the role model performance was 
not as important as having a role model. Father is the most 
significant r ole model i n t he f amily. W ho i nfluence t he 
students de sire t o ow n a  b usiness. Spechts 
(1993)3,Literature Review showed that the five most usually 
contextual factors used as determinants of entrepreneurship 
can b e grouped as  s ocial,economic,political,infrastructure 
development an d m arket f actors f ailure i n p revious 
organization getting f ired, or  c oncluding t hat t he 
organization or one’s career is not progressing can a lso be 
treated as factors  “pushing” towards entrepreneurship. 

V.OBJECTIVES OF THE STUDY

1. To know the awareness level of the students to become
an entrepreneur.
2. To analyse the source of finance for starting a new
business for entrepreneur 
3. To determine the factors that induces the students to start
a new business. 

VI.RESEARCH METHODOLOGY

 Research Methodology i s a  way to systematically solve 
the Research problems. It explains the various steps that are 
generally adopted by the research in s tudying the Research 
problems a long w ith t he l ogic be hind i t. T he s cope o f 
research methodology is wider than that of research 
methods. When we  t alk a bout r esearch m ethodology not  
only t alking a bout r esearch methods but a lso c onsider t he 
logic behind the methods. 

Research Design 
Descriptive Research D esign includes s urveys a nd fact 
finding, e nquires o f different ki nds. T he m ajor purpose of 
descriptive R esearch i s description of s tate of a ffairs, a s i t 
exists at present. The main characteristics of this design are 
that the researcher has no control over the variable. 
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Sample Size 
400 respondents were s elected f rom Ar ts a nd S cience 
Colleges in Tirupur District. 
Sample Design 
The sample design followed in this study is Non-Probability 
Convenience Sampling  
Universe of the Study 
The universes constituted only the Arts and Science 
Colleges i n T irupur D istrict. T he t otal n umber o f c olleges 
mentioned is 17.  
Sampling Procedure 
Sampling design i s t he p rocedure o r t echnique adopted by 
the r esearchers i n s electing i tems f rom t he s ample. T he 
process of s electing a  f ew i tems on r espondents f rom a 
population is known as sampling. The selected respondents 
constitute a  s ample a nd t he s urvey i s k nown a s s ample 
survey. 
Pilot Study 
The pu rpose be hind the pi lot study was t o find o ut the 
feasibility and suitability o f the s tudy and to formulate the 
problem more s pecifically. T he r esearcher car ried out t he 
pilot study and realized the need for the study. 
Sources Of Data Collection 
Primary data and secondary were used for data collection in 
the t hesis. F irst t ime c ollected d ata r eferred t o a s p rimary 
data. In t his research t he primary d ata w as co llected by 
means of Structured Questionnaire. 
The Questionnaire consisted of a number of questions in the 
printed f orm. It ha d both ope n-end an d closed-end 
questions. Data which has already gone through the process 
of analysis or were used by someone else earlier is referred 
to secondary data. This type of data was collected from the 
books, journals, magazines, articles. 
Data is collected in two ways they are, 
Primary Data 
The d ata collected using well-structured Questionnaire 
through w hich t he r equired i nformation f or t he s tudy wa s 
collected. 
Secondary Data 
Secondary Data i s co llected f rom b ooks, j ournals, 
magazines, and related articles. 
Tools Used For Data Collection 
Questionnaire was the main tool to collect the data. Hence, 
efforts have been t aken t o construct t he questionnaire i n a  
systematic w ay w ith a dequate que stions t o e nsure t he 
research objectives. 
Statistical Tools and Techniques for Data Analysis 
    Chi-Square Analysis 
Period of the Study 
    The period of t he s tudy c overs s ix m onths f rom A pril 
2013 to September 2013. 
Limitations of the Study 
1. T he s tudy c overs only A rts a nd S cience c olleges i n 
Tirupur District only. 
2. The study restricted to 400 Respondents only. It does not 
cover overall population. 
3. The time constraints are very limited.  
4. F indings a re f ramed u nder i nformation gi ven by t he 
respondents. 

5. Data collection is done through questionnaires, filled by 
the respondents which may be biased 
 
 

VII. DATA ANALYSIS AND INTERPRETATION 
 

Chi-Square Table Showing Between Gender And Wish To 
Become An   Entrepreneur 
H0

 

: There is no association between Gender 
and wish to become an entrepreneur 

 
 

Gender 

Do you wish to 
become an 

entrepreneur? Total 

Yes No 

Male 162 55 217 

Female 119 64 183 

Total 281 119 400 
                         Source: Computed from primary data 

 
Chi-Square Tests Value Df 

Asymp. 
Sig. (2-
sided) 

Pearson Chi-Square 4.403 1 .036 

N of Valid Cases 400   
  
From t he ab ove t able c hi square t est reveals t hat t he 
association between Gender 
and wish to become an entrepreneur i s a ssociated because 
the p - value i s l esser t han the l evel o f significance i .e. 
0.036<0.05.  
 
Chi-Square Table Showing Age And Wish To Become To 
Become An Entrepreneur 
H0

 

: There is no association between Age 
and wish to become an entrepreneur 

Age 

Do you wish to 
become an 

entrepreneur? Total 

Yes No 

15-20 149 74 223 

21-25 132 45 177 

Total 281 119 400 
Source: Computed from primary data 

 
 

Chi-Square Tests Value df Asymp. Sig. (2-
sided) 

Pearson Chi-Square 2.843 1 .092 

N of Valid Cases 400   

 
From t he ab ove t able c hi square t est reveals t hat t he 
associationbetweenAge and wish to become an entrepreneur 
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is not as sociated because the p  - value i s greater  t han the 
level of significance i.e. 0.092>0.05.  
 
Chi-Square Table Showing Educational Qualification And 
Wish To Become To Become An Entrepreneur 
H0

 

: There is association between Educational Qualification 
and wish to become an entrepreneur 

 
Do you wish to 

become an 
entrepreneur? Total 

Educational 
Qualification Yes No 

U.G.Degree 281 119 400 

Total 281 119 400 
Source: Computed from primary data 

 
 

Chi-Square Tests Value df 
Asymp. 

Sig.     
(2-sided) 

Pearson Chi-
Square .425 1 .515 

N of Valid Cases 400   
 
From t he ab ove t able c hi square t est reveals t hat t he 
association between educational qualification 
and wish to become an entrepreneur i s not associated 
because the p  - value i s gr eater  t han the l evel of 
significance i.e. 0.515>0.05.  
 
Chi-Square Table Showing Family Income And Wish To 
Become To Become An Entrepreneur 
 
H0

 

: There is association between 
Family Income Per month and 
wish to become an entrepreneur 

 
Do you wish to 

become an 
entrepreneur? Total 

Family Income Per 
month Yes No 

Below Rs10,000 121 43 164 

Rs10,000-Rs20,000 65 23 88 

Rs20,000-Rs30,000 61 29 90 

AbovRs31, 000 34 24 58 

Total 281 119 400 

Source: Computed from primary data 
 
 
 
 
 

Chi-Square Tests 
Value df 

Asymp. Sig. 
(2-sided) 

Pearson Chi-Square 5.544 3 .136 

N of Valid Cases 400   

 
From t he ab ove t able c hi square t est reveals t hat t he 
association between F amily I ncome P er month 
and wish to become an entrepreneur is not associated 
because the p  - value i s gr eater  t han the l evel of 
significance i.e. 0.136>0.05.   
 

 
VIII. FINDINGS OF THE STUDY 

1. T here i s n o a ssociation between gender a nd wish t o 
become an  e ntrepreneur because t he p-value i s l esser t han 
the level of significance i.e.0.036<0.05. 
2. There is association between age and wish to become an 
entrepreneur because the p-value is greater than the level of 
significance i.e.0.092>0.05. 
3. T here i s as sociation between ed ucational q ualification 
and wish to become an entrepreneur because the p-value is 
greater than the level of significance i.e.0.515>0.05. 
4. T here i s a ssociation be tween f amily i ncome pe r m onth 
and wish to become an entrepreneur because the p-value is 
greater than the level of significance i.e.0.136>0.05. 
5. There is no association between father’s occupation and 
wish t o b ecome an  en trepreneur b ecause t he p -value i s 
lesser than the level of significance i.e.0.419<0.05. 
6. There is association between type of family and wish to 
become an entrepreneur because the p-value is greater than 
the level of significance i.e.0.419>0.05. 
7. There is no association between institutions conduct any 
kind o f e ntrepreneurship  t raining program a nd wi sh t o 
become an  e ntrepreneur because t he p-value i s l esser t han 
the level of significance i.e.0.012<0.05. 
 

IX. SUGGESTIONS 
 

1.Majority of  the s tudents a re coming under a  poor family 
but they have an interest to start new business but they are 
struggling i n f inancial problems s o, bank m ay t ake 
necessary s teps t o provide a  l oan f acilities an d al so cr eate 
some aw areness t o s tart a n ew business. B y t his w ay 
employment opportunities can be also made. 
2. Male respondents are having more interested in starting a 
new business. But female respondents are not interested in 
starting a  ne w b usiness. Hence, t he g overnment s hould 
concentrate in this issue by providing some technical skills 
and f inancial as sistance t o t he female can didates and 
encourage t hem to s tart a  new business. This i n t urn will 
lead t o e mergence o f m any w omen e ntrepreneurs i n t he 
Tirupur city.  
3. C olleges may t ake s ome necessary s teps t o develop t he 
entrepreneurial skills among interested s tudents i t will lead 
to develop their future. 
4. Guest lectures, seminars and workshops can be arranged 
to t he s tudents by  t he bus iness de legates to gi ve s ome 
guidelines about the various businesses. 
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5. M otivation talk c an be  a rranged t o give an e xposure t o 
the students about entrepreneur. 
6. E-Carnival fest can be conducted in the college. It will be 
helpful f or ga ining s ome i nformation a bout t he 
entrepreneurship.  
 

X. CONCLUSION 
 
This s tudy s hows m ajority of  t he m ale r espondents a re 
interested t o s tart a  bus iness a nd t hey ha ve a mbition t o 
become a n e ntrepreneur. M ajority of  t he students having 
internal m otivation b ut t here a re l acking in t he f inancial 
problem.Bank and other private financial institutions should 
support and encourage them to start a business and provide 
right gui delines t o t hem.Teachers c an pl an a nd develop a  
more effective entrepreneurship training education program 
by applying pr oper knowledge a nd a ssignment i t w ill 
enhance t he entrepreneurial i ntention a mong t he y oung 
adults. Industrial vi sit c an be  a rranged t o t he s tudents t o 
know the practical problems faced by various firm and how 
they are handling the critical situation and overcoming from 
that. This will h elpful for t hem to s tart a  n ew firm for the 
growth of future India. 
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